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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

X
MARK M. YOUSSEF, :
Petitioner,
Cancellation No. 92062064
V.
Reg. No.: 4,504,512
YOUNIQUE, LLC,
Mark: YOUNIQUE PRODUCTS & Design
Registrant.
X

REGISTRANT'S MOTION TO SUSPEND CANCELLATION PROCEEDING PENDING
FINAL DETERMINATION IN RELA TED FEDERAL PROCEEDING

Registrant Younique, LLC hereby movesstspend the above-reémced cancellation
proceeding pending a final determination in a reld¢eleral proceeding. €hrelated federal action
includes the same parties as this cantieligoroceeding, was filed on November 5, 2015,
is captionedvounique, LLC v. Mark M. Youssef, is pending in the United St District Court for the
District of Utah (Case No. 2:15-cv-00783), and ttascellation proceeding and the related federal
proceeding both concern Younique LL&®UNIQUE PRODUCTS & Design logo.

A copy of the Complaint in the related fedgreoceeding is attached to this Motion as
Exhibit A, and this Complaint makes clear tttds federal action nyahave a bearing on the
cancellation proceeding. Accordingthjs cancellation action should baspended as of today’s date,
so that all deadlines that hawet yet passed will be suspendduk(first deadline to be suspended
would be Registrant’s Time to Answer, as that deadline has not paSsedyademark Board Manual
of Procedure (TBMP) at § 510.02(@Ynless there are unusual circstances, the Board will suspend
proceedings in the case before it if the final dateation of the other proceeding may have a bearing
on the issues before the Board.”). There are no ‘aalugrcumstances” that apply here such that this

cancellation action should continue while fiederal action is also pending.



In addition to the “bearing on the issuesirslard, the TBMP includes an alternate ground
that also warrants suspension of the cancellaion, namely, that proceedings may be suspended
“for good cause.”Seeid. at § 510.03(a) (“[p]Jroceedings may also be suspended for good cause
upon motion . . . approved by the Board”). Forréeesons discussed above, there is clearly good
cause for suspending the instant cancellation action. The pendingl f&di action implicates the
trademark rights at issue in tlagancellation action, and therenis reason why this cancellation

proceeding should continue while theléeal action is being resolved.

Dated: November 25, 2015
New York, New York

Respectfullpubmitted,

Adam D. Siegartel
AROSKAUER ROSE LLP
11 Times Square

NewYork, New York 10036
Tel.:212.969.3000
Fax.212.969.2900

Attorneys for Registrant
Younique, LLC
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Mark A. Miller (Utah Bar No. 9563)
HOLLAND & HART LLP

222 South Main Street

Salt Lake City, UT 84101
Telephone: (801) 799-5805
Facsimile: (801) 799-5700
mamiller@hollandhart.com

Adam Siegartel (pro hac vice to be filed)
Lee M. Popkin (pro hac vice to be filed)
PROSKAUER ROSE LLP

11 Times Square

New York, NY 10036

Telephone: (212) 969-3000

Facsimile: (212) 969-2900
asiegartel@proskauer.com

Attorneys for Plaintiff Younique, LLC

IN THE UNITED STATES DISTRICT COURT
FOR THE DISTRICT OF UTAH, CENTRAL DIVISION

YOUNIQUE, LLC,
Plaintiff,
V.
MARK M. YOUSSEEF,

Defendant.

COMPLAINT FOR
DECLARATORY RELIEF

Case No.: 2:15-cv-00783-PMW

Plaintiff Younique, LLC, by its attorneys, states as follows for its Complaint for Declaratory

Relief against Defendant Mark M. Youssef:

NATURE OF THIS ACTION

1. Both parties claim rights in trademarks containing the word “Younique,” and this

action for declaratory relief arises under the Lanham Act, 15 U.S.C. § 1051 ef seq. (the federal
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Trademark Act), and related state and common law claims concerning trademark infringement,
trademark dilution, unfair competition, and deceptive trade practices.

2. Younique, LLC (“Younique”) is headquartered in Lehi, Utah, and is a well-known
seller of cosmetics, skincare, and beauty products. In connection with these products, Younique
owns and uses the following federally-registered trademark covering the YOUNIQUE PRODUCTS

& Design logo (U.S. Reg. No. 4,504,512):

G

youniaue

products

Younique also uses the YOUNIQUE word mark standing alone in connection with its products, and
also uses and owns a federal trademark registration covering the “Flourish” design standing alone,
this being the design that is incorporated into the logo depicted above (U.S. Reg. No. 4,821,584).
Younique’s trademark registration certificates are attached to this Complaint as Exhibit 1.

3. Dr. Mark M. Youssef (“Dr. Youssef”) is a plastic surgeon whose office is in
Santa Monica, California. Dr. Youssef owns a federal trademark registration for the YOUNIQUE
mark covering cosmetic surgery services (U.S. Reg. No. 3,543,530). Dr. Youssef has also filed a
federal trademark application for the YOUNIQUE mark covering various medicated and
non-medicated cosmetics (U.S. Serial No. 86/446,733).

4. Dr. Youssef has unequivocally demanded in written correspondence sent to Younique
that Younique immediately cease using the YOUNIQUE word mark and YOUNIQUE PRODUCTS
& Design logo. Dr. Youssef also alleged in his written correspondence to Younique that Younique’s

use of these marks has confused consumers and constitutes trademark infringement in violation of the
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Lanham Act and common law, and that Dr. Youssef has suffered economic damages as a result.

Dr. Youssef has also filed a Petition to Cancel Younique’s federal trademark registration for the
YOUNIQUE PRODUCTS & Design logo (Proceeding No. 92062064), and this cancellation action is
currently pending before the U.S. Trademark Trial & Appeal Board, an administrative tribunal of the
United States Patent & Trademark Office (USPTO).

5. As a result of Dr. Youssef’s written correspondence, Dr. Youssef’s unequivocal
allegations and demands included in his correspondence, and Dr. Youssef’s formal adversarial
filings, Younique’s trademark rights are being directly threatened, and Dr. Youssef has created an
actual, definitive, and justiciable case and controversy regarding Younique’s use and registration of
its YOUNIQUE word mark and YOUNIQUE PRODUCTS & Design logo. Through judicial
intervention, Younique seeks to remove the cloud that Dr. Youssef has cast over Younique’s marks.

6. Accordingly, Younique seeks a declaratory judgment that: (a) Younique’s use of the
YOUNIQUE word mark and YOUNIQUE PRODUCTS & Design logo have not infringed or
otherwise violated any of Dr. Youssef’s federal, state, or common law trademark rights, including
but not limited to rights arising under 15 U.S.C. §§ 1114 and 1125 and Utah Code Ann.

§ 70-3a-402; (b) there is no likelihood of consumer confusion between Younique’s YOUNIQUE
word mark and YOUNIQUE PRODUCTS & Design logo and Dr. Youssef’s YOUNIQUE mark;
(c) in the event that Dr. Youssef possesses any enforceable trademark dilution rights under federal,
state, or common law, Younique has not violated and is not actually or likely to violate such rights,
including but not limited to under 15 U.S.C. § 1125 and Utah Code Ann. § 70-3a-403, and
including but not limited to under blurring and tarnishment theories; and (d) Younique has not and
is not unfairly competing with Dr. Youssef, and has not and is not committing any deceptive trade

practices or any other type of tortious activity in violation of federal, state, or common law,
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including but not limited to under 15 U.S.C. § 1125 and Utah Code Ann. §§ 13-5a-103 and
13-11a-4.

THE PARTIES

7. Younique, LLC is a Utah limited liability company with its principal place of
business at 2889 Ashton Boulevard, Suite 150, Lehi, Utah 84043. Younique’s products are sold
inside and outside the State of Utah.

8. On information and belief, Mark M. Youssef is a United States citizen residing in
California with a principal place of business at 1551 Ocean Avenue, Suite 200, Santa Monica,
California 90401.

JURISDICTION AND VENUE

9. This Court has subject matter jurisdiction over this action pursuant to 15 U.S.C.

§ 1121 and 28 U.S.C. §§ 1331, 1332, and 1338, and under principles of supplemental jurisdiction
pursuant to 28 U.S.C. § 1367.

10. This Court has personal jurisdiction over Dr. Youssef because, on information and
belief, Dr. Youssef sells products, offers products for sale, and/or solicits, transacts, and conducts
business in the State of Utah, and/or has caused injury within the State of Utah, and/or has
otherwise purposely availed himself of the privileges and benefits of the laws of the State of Utah.
Additionally, Utah’s long-arm personal jurisdiction statutes, Utah Code Ann. § 78-27-22 et seq.,
confer personal jurisdiction over Dr. Youssef.

11.  Venue is proper in this judicial district under 28 U.S.C. § 1391(b) and (c¢).

12. This is an appropriate action for declaratory relief under the Federal Declaratory
Judgments Act, 28 U.S.C. §§ 2201 and 2202. As discussed above, Dr. Youssef has created an

actual, definitive, and justiciable case and controversy regarding Younique’s use and registration of
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its YOUNIQUE word mark and YOUNIQUE PRODUCTS & Design logo, and this case and
controversy are of sufficient immediacy to warrant judicial intervention and declaratory relief.

BACKGROUND FACTS

Younique And Its YOUNIOQUE-Branded Cosmetics, SKkincare, And Beauty Products

13. Younique sells a wide variety of YOUNIQUE-branded cosmetics, skincare, and
beauty products, including eye shadow, eyebrow gel, eyeliner, mascara, lipstick, lip gloss,
tinted cream, concealer, primer, brushes, and other cosmetic accessories. Younique began selling
its YOUNIQUE-branded products in 2012, and since then, such sales have been uninterrupted.

The company’s website is https://www.youniqueproducts.com/.

14. In addition to operating commercially in the United States, Younique also operates
commercially in Canada, Australia, New Zealand, Mexico, Germany, and the United Kingdom.

15. A fundamental tenet of Younique’s business and marketing efforts is a commitment
to uplifting, empowering, and validating women and enabling women to realize their potential for
personal growth and financial reward. Accordingly, in addition to more traditional trade channels,
Younique sells its YOUNIQUE-branded products through direct sales associates, i.e., individuals
who market and sell Younique’s products, for example, at parties, other events, and one-on-one
demonstrations.

16.  As mentioned above, Younique owns federal trademark registrations for its
YOUNIQUE PRODUCTS & Design logo and its “Flourish™ design that is incorporated into its
YOUNIQUE PRODUCTS & Design mark. See Exhibit 1 (registration certificates). At no point
during the registration process for these two marks did the USPTO ever take the position that
Younique’s applied-for marks were confusingly similar to Dr. Youssef’s existing registration for the
YOUNIQUE mark. Similarly, Dr. Youssef never challenged Younique’s use or registration of

Younique’s marks until after Younique registered its YOUNIQUE PRODUCTS & Design logo,
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despite Dr. Youssef having the opportunity to oppose the applications at the U.S. Trademark Trial
and Appeal Board before the marks registered.

17.  Although Younique has sold its YOUNIQUE-branded products for approximately
three years in the United States, and although Dr. Youssef purports to have used his YOUNIQUE

mark during this entire time, Younique is not aware of a single instance of consumer confusion

involving Younique and Dr. Youssef.

18.  Younique’s good faith is also not in question. Younique did not adopt the
YOUNIQUE word mark or YOUNIQUE PRODUCTS & Design logo with the intent to create a
likelihood of confusion or deception, or to capitalize or trade on any goodwill that Dr. Youssef may
have developed in the YOUNIQUE mark or any aspect of Dr. Youssef’s plastic surgery practice or
other commercial activities. Rather, Younique’s mark reflects its aforementioned efforts to
empower women and ultimately build self-esteem through high-quality products that encourage
inner and outer beauty while also providing opportunities for personal growth and financial reward.

Dr. Youssef And His YOUNIOUE-Branded Cosmetic Surgery Services And Products

19.  Dr. Youssef'is a plastic surgeon whose “Younique Cosmetic Surgery” practice is
located in Santa Monica, California.

20. In addition to Dr. Youssef’s aforementioned federal registration for the
YOUNIQUE mark covering cosmetic surgery (which as mentioned above the USPTO never cited
against Younique’s applications), Dr. Youssef also owns a pending federal trademark application for
the YOUNIQUE mark covering various medicated and non-medicated cosmetics (Serial
No. 86/446,733). Although Dr. Youssef has represented to the USPTO that he is currently using the
YOUNIQUE mark in United States commerce in connection with all of the medicated and
non-medicated cosmetics included in his pending application, in fact, on information and belief,

Dr. Youssef has never used the YOUNIQUE mark in United States commerce in connection with
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many of his applied-for cosmetics, including but not limited to, “anti-bruising gels and creams,”

99 ¢¢

“eyelash conditioner,” “shaving cream,” and “skin bleaching creams.”

21.  Furthermore, on information and belief, even if Dr. Youssef previously used the
YOUNIQUE mark in United States commerce in connection with all of his applied-for cosmetics at
some point in the past, Dr. Youssef was no longer using the YOUNIQUE mark in connection with
these products when he represented to the USPTO in his pending trademark application that he was
currently using the YOUNIQUE mark in connection with all such products.

22.  As mentioned above, (a) Dr. Youssef previously sent a cease-and-desist letter to
Younique in which Dr. Youssef alleged trademark infringement under both federal and common law,
a likelihood of consumer confusion, and economic harm, and demanded that Younique immediately
cease using its YOUNIQUE word mark and YOUNIQUE PRODUCTS & Design logo; and
(b) Dr. Youssef has formally petitioned to cancel Younique’s federal registration covering the

YOUNIQUE PRODUCTS & Design logo, and that cancellation proceeding remains pending.

Dr. Youssef’s Prior Representations To The USPTO Directly Contradict His New Allegations

23.  Dr. Youssef’s allegations in his cease-and-desist letter and the cancellation proceeding
are squarely contradicted by Dr. Youssef’s own prior representations to the USPTO. Specifically,
in connection with a now-abandoned application for the YOUNIQUE mark, Dr. Youssef
unequivocally represented to the USPTO as follows:

In this regard, it should be recognized that the applicant herein [Dr. Youssef] is a
medical doctor (as indicated on the applicant’s trademark specimen filed with this
application). The applicant’s medical services are very specialized treatment
services of the type that would be administered by a doctor or a licensed
practitioner who is skilled in administering such services. Moreover, the
applicant’s medical services will be performed at a particular medical facility
(e.g., a doctor’s office, clinic, etc.) that is associated with a medical practice.

On the other hand, the (non-medicated) cosmetics of the registrant would not
typically be distributed by or associated with any particular medical doctor or
medical practice. What is more, a medical doctor or licensed practitioner is
usually not required to administer the registrant’s cosmetics. In fact, the
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registrant’s cosmetics would be expected to be sold from a drugstore, convenience
store, supermarket, or the like, rather than from a particular medical facility like
that from which the applicant’s treatment services are administered and from
which care would be offered to a patient during and following treatment.

Accordingly, it is submitted that the nature and use of the applicant’s
medical treatment services and the registrant’s cosmetics are clearly
distinguishable as are the channels of trade and the points of purchase and
administration associated therewith. Hence, in the distinctly different
market places where the respective services and goods of the applicant and
registrant will be marketed, purchased and administered, it is submitted that
confusion as to the source of these services and goods is unlikely.

See Dr. Youssef Aug. 27, 2007 Office Action Response on behalf of his application for the mark
YOUNIQUE (Serial No. 77/022,914), while discussing a third-party registration for the YOUNIQUE
& Design mark that, like Younique’s trademarks at issue here, covers make-up. (Emphasis added.)

24.  In sum, for many reasons, and as Dr. Youssef previously conceded, no likelihood of
confusion has been or will be created by Younique’s use of the YOUNIQUE word mark or
YOUNIQUE PRODUCTS & Design logo.

COUNT 1
Declaration Of Non-Infringement

25. Younique repeats and realleges each and every allegation contained in paragraphs 1
through 24 as if fully set forth herein.

26. For the reasons discussed above, an actual case and controversy exist between
Younique and Dr. Youssef regarding Younique’s use and registration of the YOUNIQUE word
mark and YOUNIQUE PRODUCTS & Design logo.

217. The actual case and controversy that currently exist between Younique and
Dr. Youssef relate directly to whether Younique’s use and registration of the YOUNIQUE word
mark and YOUNIQUE PRODUCTS & Design logo infringe Dr. Youssef’s trademark or otherwise

violate any of Dr. Youssef’s rights.
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28.  Younique has not infringed and is not infringing Dr. Youssef’s trademark or
otherwise violating any of Dr. Youssef’s rights.

29.  Accordingly, Younique is entitled to judicial declarations that (a) Younique has not
infringed or violated any of Dr. Youssef’s federal, state, or common law trademark rights, including
but not limited to those arising under 15 U.S.C. §§ 1114 and 1125, and Utah Code Ann. § 70-3a-402;
and (b) there is no likelihood of consumer confusion between Younique’s YOUNIQUE word mark
and YOUNIQUE PRODUCTS & Design logo and Dr. Youssef’s YOUNIQUE mark.

COUNT 11
Declaration Of No Trademark Dilution

30.  Younique repeats and realleges each and every allegation contained in paragraphs 1
through 29 as if fully set forth herein.

31. The actual case and controversy that currently exist between Younique and
Dr. Youssef relate directly to whether Younique is actually diluting or likely to dilute Dr. Youssef’s
YOUNIQUE mark.

32. Even were Dr. Youssef to possess any enforceable trademark dilution rights under
federal, state, or common law, Younique has not diluted and is not diluting Dr. Youssef’s
YOUNIQUE mark, and Younique will not and is not likely to dilute Dr. Youssef’s mark in the future.

33. Accordingly, in the event that Dr. Youssef possesses any enforceable trademark
dilution rights under federal, state, or common law, Younique is entitled to a judicial declaration that
Younique has not violated any such rights, including but not limited to under 15 U.S.C. § 1125 and
Utah Code Ann. § 70-3a-403, and including but not limited to under blurring and tarnishment theories.

COUNT 111

Declaration Of No Unfair Competition, Deceptive Trade Practices, Or Other Tortious Activity
In Violation Of Any Federal, State, Or Common Law

34.  Younique repeats and realleges each and every allegation contained in paragraphs 1

through 33 as if fully set forth herein.
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35. The actual case and controversy that currently exist between Younique and
Dr. Youssef relate directly to whether Younique has unfairly competed with Dr. Youssef,
committed deceptive trade practices, and/or committed other business torts.

36.  Younique has not and is not competing unfairly with Dr. Youssef, and Younique has
not and is not committing any deceptive trade practices or any other type of tortious activity.

37.  Accordingly, Younique is entitled to a judicial declaration that Younique has not
competed unfairly with Dr. Youssef and has not committed any deceptive trade practices or any
other torts in violation of any federal, state, or common law, including but not limited to under
15 U.S.C. § 1125 and Utah Code Ann. §§ 13-5a-103 and 13-11a-4.

PRAYER FOR RELIEF

WHEREFORE, Younique respectfully prays that this Court enter judgment for Younique
and against Dr. Youssef as follows:

A. Declaring Younique has not infringed or violated and is not infringing or violating
any of Dr. Youssef’s federal, state, or common law trademark rights, including but not limited to
those arising under 15 U.S.C. §§ 1114 and 1125 and Utah Code Ann. § 70-3a-402;

B. Declaring there is no likelihood of consumer confusion between Younique’s
YOUNIQUE word mark and YOUNIQUE PRODUCTS & Design logo and Dr. Youssef’s
YOUNIQUE mark;

C. Declaring Younique has not violated and is not actually or likely to violate any of
Dr. Youssef’s federal, state, or common law trademark dilution right (to the extent that Dr. Youssef
possesses any such rights), including but not limited to those arising under 15 U.S.C. § 1125 and
Utah Code Ann. § 70-3a-403, and including but not limited to blurring and tarnishment theories;

D. Declaring that Younique has not and is not competing unfairly with Dr. Youssef, and

has not and is not committing any deceptive trade practices or any other type of tortious activity in

8213146 _1.doc
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violation of federal, state, or common law, including but not limited to under 15 U.S.C. § 1125 and
Utah Code Ann. §§ 13-5a-103 and 13-11a-4;

E. Ordering the U.S. Trademark Trial and Appeal Board to dismiss with prejudice the
pending cancellation No. 92062064 captioned Mark M. Youssef v. Younique, LLC, in which
Dr. Youssef seeks cancellation of Younique’s registration for the YOUNIQUE PRODUCTS & Design
logo;

F. Permanently enjoining Dr. Youssef from taking any action against Younique that
arises out of Younique’s use and registration of the YOUNIQUE word mark and YOUNIQUE
PRODUCTS & Design logo;

G. Finding this to be an “exceptional case” within the meaning of Section 35 of the
Lanham Act (15 U.S.C. § 1117) and awarding Younique its reasonable attorneys’ fees and costs
under that provision, as well as under Utah Code Ann. § 13-11a-4(2)(c); and

L. Granting Younique such further relief, in law and/or equity, as the Court deems just

and proper.

Dated: November 5, 2015

/s/ Mark A. Miller

Mark A. Miller (State Bar No. 9563)
HOLLAND & HART LLP

222 South Main Street

Salt Lake City, UT 84101
Telephone: (801) 799-5805
Facsimile: (801) 799-5700
mamiller@hollandhart.com

Adam Siegartel (pro hac vice to be filed)
Lee M. Popkin (pro hac vice to be filed)
PROSKAUER ROSE LLP

11 Times Square

New York, NY 10036

Telephone: 212.969.3000

Facsimile: 212.969.2900
asiegartel@proskauer.com
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nited

Reg. No. 4,504,512
Registered Apr. 1, 2014

Int. Cl.: 3

TRADEMARK
PRINCIPAL REGISTER

ANitesotte % Lo

Deputy Director of the United States
Patent and Trademark Office

States of Jyyp,.

WUnited States Patent and Trabemark Office I[‘?

h

younique

products

YOUNIQUE (UTAH LIMITED LIABILITY COMPANY)

795 S MAIN STREET

PLEASANT GROVE., UT 84062

FOR: MAKE-UP. IN CLASS 3 (U.S. CLS. 1, 4.6, 50, 51 AND 52).
FIRST USE 7-1-2012: IN COMMERCE 11-1-2012.

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT TO USE "PRODUCTS" . APART FROM
THE MARK AS SHOWN.

THE MARK CONSISTS OF A UNIQUE FLOURISH ABOVE THE WORDS "YOUNIQUE
PRODUCTS".

SER. NO. 85-969.097, FILED 6-25-2013.

DORITT L. CARROLL. EXAMINING ATTORNEY
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REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period. calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date. *
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*
What and When to File:

‘You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the pavment of an additional fee.

The United States Patent and Trademark Office (USPTO) will NOT send you any future notice or
reminder of these filing requirements.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the USPTO. The time periods for filing are
based on the U.S. registration date (not the international registration date). The deadlines and grace periods
for the Declarations of Use (or Excusable Nonuse) are identical to those for nationally issued registrations.
See 15U.S.C. §§1058, 1141k. However, owners of international registrations do not file renewal applications
at the USPTO. Instead, the holder must file a renewal of the underlying international registration at the
International Bureau of the World Intellectual Property Organization, under Article 7 of the Madrid Protocol,
before the expiration of cach ten-year term of protection, calculated from the date of the international
registration. See 15U.S.C. §1141j. For more information and renewal forms for the international registration,
see http://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http://www.uspto.gov.

Page: 2 / RN # 4,504,512
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(@aﬂ"m‘g States of Ame;

WUnited States Patent and Trabemark Office I[‘?

Reg. No. 4,821,584 YOUNIQUE, LLC (UTAH LIMITED LIABILITY COMPANY)
2889 W ASHTON BLVD, SUITE 150

Registered Sep. 29, 2015 LEHL UT 84043

Int. (:l.: 3 FOR: MAKE-UP. SKIN CARE PRODUCTS, NAMELY, NON-MEDICATED SKIN CARE
PREPARATIONS, IN CLASS 3 (U.S. CLS. 1. 4, 6. 50, 51 AND 52).

TRADEMARK FIRST USE 7-1-2012; IN COMMERCE 11-1-2012.
PRINCIPAL REGISTER OWNER OF U.S. REG. NO. 4,504,512,
THE MARK CONSISTS OF A UNIQUE FLOURISH DESIGN.
SER. NO. 86-519.973, FILED 1-30-2015.

SETH DENNIS, EXAMINING ATTORNEY

At csette X Lo

Director of the United States
Patent and Trademark Office
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REQUIREMENTS TO MAINTAIN YOUR FEDERAL
TRADEMARK REGISTRATION

WARNING: YOUR REGISTRATION WILL BE CANCELLED IF YOU DO NOT FILE THE
DOCUMENTS BELOW DURING THE SPECIFIED TIME PERIODS.

Requirements in the First Ten Years*
What and When to File:

First Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) between the
5th and 6th years after the registration date. See 15 U.S.C. §§1058, 1141k. If the declaration is
accepted, the registration will continue in force for the remainder of the ten-year period. calculated
from the registration date, unless cancelled by an order of the Commissioner for Trademarks or a
federal court.

Second Filing Deadline: You must file a Declaration of Use (or Excusable Nonuse) and an
Application for Renewal between the 9th and 10th years after the registration date. *
See 15 U.S.C. §1059.

Requirements in Successive Ten-Year Periods*
What and When to File:

‘You must file a Declaration of Use (or Excusable Nonuse) and an Application for Renewal between
every 9th and 10th-year period, calculated from the registration date.*

Grace Period Filings*

The above documents will be accepted as timely if filed within six months after the deadlines listed above
with the pavment of an additional fee.

*ATTENTION MADRID PROTOCOL REGISTRANTS: The holder of an international registration with
an extension of protection to the United States under the Madrid Protocol must timely file the Declarations
of Use (or Excusable Nonuse) referenced above directly with the United States Patent and Trademark Office
(USPTO). The time periods for filing are based on the U.S. registration date (not the international registration
date). The deadlines and grace periods for the Declarations of Use (or Excusable Nonuse) are identical to
those for nationally issued registrations. See 15 U.S.C. §§1058. 1141k. However, owners of international
registrations do not file renewal applications at the USPTO. Instead. the holder must file a renewal of the
underlying international registration at the International Bureau of the World Intellectual Property Organization,
under Article 7 of the Madrid Protocol. before the expiration of each ten-year term of protection, calculated
from the date of the international registration. See 15 U.S.C. §1141j. For more information and renewal
forms for the international registration, see http://www.wipo.int/madrid/en/.

NOTE: Fees and requirements for maintaining registrations are subject to change. Please check the
USPTO website for further information. With the exception of renewal applications for registered
extensions of protection, you can file the registration maintenance documents referenced above online
at http://www.uspto.gov.

NOTE: A courtesy e-mail reminder of USPTO maintenance filing deadlines will be sent to trademark
owners/holders who authorize e-mail communication and maintain a current e-mail address with the
USPTO. To ensure that e-mail is authorized and your address is current, please use the Trademark
Electronic Application System (TEAS) Correspondence Address and Change of Owner Address Forms
available at http://www.uspto.gov.
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CERTIFICATE OF SERVICE

The undersigned does hereby certify that omddaber 25, 2015, a true and correct copy of
the foregoing Registrant’'s Motion To §aend Cancellation Proceeding Pending Final

Determination In Related Federal Proceeduas served by first ass mail on counsel for
Petitioner as follows:

Morland C. Fischer
Law Offices of Morland C. Fischer
2030 Main Street, Suite 1300
Irvine, CA 92614

November 25, 2015

Y uming Pan/
Y uming Pan




